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I_O G O CEPF | Logo and Spacing

Logo should always have a

minimum spacing around M
it that relates to the red 1
‘M"in the logo mark. This

includes both vertical and M |:

horizontal spacing around
the logo.

cmcnmmts CRITICAL EcosYSTEM
than 1.0" as shown below: PARTNERSHIP FUND

CRITICAL: EcOSYSTEM

\‘PARTNERSHIP FUND
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I_O G O CEPF | Logo variants

1. 2-color logo variant 1. 2.
Main use of logo on
o oe/or Teh CRITICAL|EcosySTEM CRITICAL EcosYSTEM
PARTNERSHIP FUND PARTNERSHIP FUND

2. White/reversed
logo variant
Always use reversed
logo on dark
backgrounds 3

3. Black logo variant
(100% black) CRITICAL|cosySTEM

For use on 1-color
projects or facsimiles PARTNERSHIP FUND
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C O I_O R CEPF | Color Palette, Main

Main colors Pantone 52-15C
Pantone 179-16C C6 M91 Y80 K1 R255 G62 B62 #E13E3E
Pantone 179-16C

C74 M65 Y60 K60 R43 G47 B50 #2B2F32
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COLOR

Primary Palette
For use on text, call out, headlines
in text.

Secondary Palette

The secondary color palette will
complement the primary color
palette and be used in text and

copy as headers or in callout boxes.

Tertiary Palette

Tertiary color palette will expand
upon the secondary palette and
offer additional options to use in
charts and graphics.

CEPF | Color Palette, Variants

Primary Palette

Secondary Palette

Complementary ‘ Triadic ‘

Tertiary Palette

Complete Palette

#2B2F32  #E13E3E  #FS5821F  #FDB813  #AGCC39  #5EB744  #63C8D0  #275CAB  #8071B3  #C756A1




TYPEFACE

FF Good, Bold

Use on main headlines

FF Good, Normal

Use as main text

FF Good, Light

Use as call out text, large
format

Amplitude Wide
Can be used as
main text

Verdana

Official
correspondence

CEPF | Brand Identity Guideline

y 4

CEPF | Typography used for identity

AaBbCcDdEeFfGgHhli}jKkLIMmNnOoPpQqRrSsTtUuVv
WwXxYyZz1234567890(@#$%"&!?)

FF GoodPro, Bold

AaBbCcDdEeFfGgHhliJjKkLIMmNnOoPpQqRrSsTtUuVv
WwXxYyZz1234567890(@#$%"&!?)

FF Good, Normal

AaBbCcDdEeFfGgHhIiJjKkLIMmMNNOoPpQqRrSsTtUuVv
WwXxYyZz1234567890(@#$%"&!7?)

FF Good, Light

AaBbCcDdEeFfGgHhIiJjJKKLIMMNNOOPpQQRrSsTt
UuVVWWXXYyZz1234567890(@#%$%"&!?)

Amplitude Wide, Book

AaBbCcDdEeFfGgHhIiJjKKLIMmMNNOoPpQqRrSsTtUu

VVWWXXYyZz (@#$% " N&!?)

Verdana
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STATIONERY CEPF | Business Cads

CR|T|CA|—\ECOSYSTEM

PARTNERSHIP FUND

IF3usmess Cards RN

. ront of Fard_ presents contact Work Title

information in a clean and

deliberate format. Options for TH: 111-222-3344 T2: 222-333-4455
mU|t|p|e sources of contact in a E: name@cepf.net & username@skype.com
variable data format. W: www.cepf.net

) ) 2011 Crystal Drive, Suite 600, Arlington, VA 22202, USA
Back of card will offer variable data

input to showcase different images
and corresponding source data
(copyright data for photographs).

PROTECTING BIODIVERSITY
BY EMPOWERING PEOPLE
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STATIONERY CEPF | Letterhead

PARTNERSHIP FUND

PG REE ER|T|CAL\E|:USVSTEM

Letterhead

Following in line with the business
card, the letterhead will present the
same continuity in brand palette
and visual presentation.

Plenty of space for “real estate” in
the layout.
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STATIONERY CEPF | Envelops

Envelopes CRITICAL: EcosySTEM
Envelope follows the same |PARTNERSHIP FUND

guidelines and brand guidelines _

presented in business card and Dt e
envelope design. Clean, functional, P EMPOWEAN PEBPLE

direct and deliberate.






